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About tax payment
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Please pay the accommodation tax to the
accommodation provider with the method
used to pay for your accommodation.

(The accommodation tax collected will be declared and
remitted by the accommodation provider to Chatan Town)

Example: In the case of a simple room stay
(one person for one night) at ¥8,500

¥8,000 X 2<

" the.amount.is rounded
down.to.the nearest ¥1,000.

. ¥ 1 6 Accommodation
_ tax

A combined accommodation tax rate of 2% from Chatan
Town and Okinawa Prefecture will be imposed.

The breakdown is as follows: town tax [.2% (maximum tax
amount: 1,200 yen) and prefectural tax 0.8% (maximum tax
amount: 800 yen).
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Regarding the use of the accommodation tax
Chatan Town Office, Tourism Division,
Construction and Economic Affairs Department
Phone: +81-98-982-7714
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TEL:098-982-7706

Regarding the assessment and
collection of the accommodation tax

Chatan Town Office, Tax Division, General Affairs Department

Phone: +81-98-982-7706

Multilingual Information
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To everyone staying
in Chatan Town

Accommodation

Tax
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An accommodation tax of
2% (maximum ¥2,000) will
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apply to visitors staying in

Okinawa, effective
February 1,2027.
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The accommodation tax is used to enhance
Chatan tourism and create a destination
you’ll enjoy more each time you visit.
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Development of marketing infrastructure
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@ GPS data collection via apps, etc.
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@ Building a tourism statistics platform utilizing CRM cards
(points/coupons), etc.
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Improvement of the visitor environment
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@ Enhancement of secondary and tertiary transportation
@ Improvement of road landscapes

@ Maintenance of order at tourist destinations and measures against
garbage problems, etc.
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Enhancing local appeal
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@ Hosting events during the off-season
@ Developing destination-based tourism products

@ City dressing, etc.
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Protecting local tourism resources

® Y IHREDHERE

o BREHFICLBIYR
TFHTIWVY—UZXLD
i

o Rt EZERL
FESLER L DiEE

BE

@ Marine conservation such as coral reefs
@ Promotion of sustainable tourism through activities such as cleanup efforts

@ Promotion of cultural tourism utilizing traditional culture and related assets, etc.
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Managing tourism-related crises
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@ Tourism crisis management measures

@ Consumption-stimulus measures that serve as a foothold for recovery, etc.




